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Sofar paneds cn
the rooftop of
JTC Space @ Gul
JTC
Corporation’s
SolarRoof
Indtiative aims to
fast-track solar
power sdoption
on the rooftops
of 50 JTC
culldings as well
a5 those of JTCS
lessees,
spanning about
1Eha. This is
eupected to
create I3MWR
of solar
meployment
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Tothe pointthat peoplein
theUSare losing jobsor
incomes, it is a downward
weight... and it will have
ramifications on the ability

lqmmglphl_ly.

JTC launches tender to help
companies adopt solar energy

Firms can lease solar panels and get power
discount or lease out rooftop space for panels

COOL BENEFIT

The shade that the panels
provide to the roof
naturally helps to reduce
the temperature of the
fully air-conditioned
factory, thereby helping
cutdown on theplant's
energy consumption.
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DR TRSHIHARY SHEMEZL maragrg
dirsctnr af Soorth-=sst Azis and Incia for
manufacturing firm Yamazak Mazak
Srgapare, on how deployving a solsr ersngy
system has enasbled the company fo reduce
bothitscarbon dicide emissions and itz
operabrgoosiz

Choo Yun Ting

i Industrial landlord JTC Corpora-
¢ tion has launched a tender to help

crmpanies adopt selar energy and
make its industrial estates more en-
virormentally friendly.

This imitizkre 2ims (o fast-rack
solar power adoption om the
rooftops of 50 [TC buildings 25 well
as those of [TC s lessees, spanning

 aboutifha

[t is expected to create IS
megawatt-peak (MWp) of solar de-
plovment by 202,

Under this new model busi-
nesses can either lease solar photo-

i woliaic panels and get a discount of

aboart 15 per cent on the electrcity
Eenerated, or lease out part of their

¢ roofiop space for solar vendors o
i install selar panels, receiving rev-
{ enueinraturn

The SolarBoof tender was

! Launched last Tuesday, is expected
£ toclose on Aug 18 and is slated to

be awarded in December.
[t seeks to mitizate some of the

t challenres companies face in

JTC Corporation currently hes sobar peaneds on temporarilly vacsnt lesd on Jurong Eland {sbowe], sad on the roofs of mons

than 20 bulidings. amountng {o owver HMND of Inrtaled solar capacity. | cipecls o moresse this capatity to 100MWR
‘within the newt thres years by using more roofiops snd vacsnt Isnd for colsr deployment.

switching to cleaner sources of en-
ergy, such as 3 lack of understand-
ing of solar deployment models and

kezal and procurement processes.
The tender alsoinchsdes an option

fior solar vendors to supgest other
ideas, such a5 combining solar de-
pimmentwith rooftop farming.
Solar vendors who oould take
part in the tender inchsde exicting

plavers such as Sunseap, Semboorp,
Keppel, Sun Electric and Terrenus.
Onatiming the solar business mod-
eks available m the market - direct
oamership, solar leasing and roof

Key figures

= More tham HEMWp:
Current solar capacityat [TC
buildings and temporarily
vacantland.

= 100MWp: Estimated solar
deplovment capacity across
JTC basibdime rooftops and
vacantland by 20322,

= 2CWWp: Sinpapore’s tarpet
deployment of selar
capacity by 2030 -
equivalent to poweTing
around 350 000 households
i year,

» 18ha: Additional area of
solar panel deployment
under SolarRoof

Chooa Yun Ting

leasing - [TC group director of engi-
nigering Calvin Chung said the selar
leasing mdel inclheded in the Selar-
Rooftender meets companies’ nesds
better than direct ownership, as no
upfront capital outlay is required.

Thers is also no capital cost borme
by the zpovermment agency, he
added

“The solar company will generate
revenue from selling power to the
national power grid, and oor cus-
tomers akso get to earn some rental
or enjpoy discount for their power,
depending on which scheme they
choose," hesaid.

ITC has received interest from
some customers bocated in its indus-
trial estates, such as Seletar Aero-
space Park, Tuas Biomedical Park,
its o wafer fabrication parks and
one-north, Mr Chung added.

Pharmaceutical giant Glaxo-
SmithKline and developer Ho Bee
Land are among these potential
clients.

Carrently, the agency has de-
ployved solar panels on tempararily
vacant land on jurong lsland and on
the npofs of more than 20 buildings,
inchiding Jureng Town Hall and
TTC Space @ Gul, amounting to
mare than JOMWp of installed sofar
capacity.

It expects to mcreass this solar ca-
pacity to 100MWp within the next
thres years through SolarRoof and
SolarLand, an initiative that nsesva-
cant land for solar deplovment.

This would be enough to power
maore than I7 500 householde a year
and reduce carbon emissions by
more than 39,000 tonnes, [TC said

Several of [TCs lesseps have de-
ploved solar capacity on their own
inthe past few vears, which has con-
tributed to cost savings.

For example, sustainable packag-
ing company Greenpac spent about
81 million to install sofar panels on
the rooftop of its building im 2011

Solar energy now powers about
half of the company’s overall opera-
tiones and has halped it save close to
S1043 0040 2 year in energy costs,
Greenpac chief executive Susan
Chong saéd.

Iir Tashiham Shimizn, managing
director of South-east Asia and In-
dia for manufacturing company Ya-
mazaki Mazak Singapore, said de-
ploving a solar eneTgy system has
enahied the firm to reduce both its
carbon dicxide emissions and oper-
ating costs,

“The shade that the panels pro-
vide to the roof naturally helps tore-
duce the temperature of the fully
air-conditioned factory, thereby
helping cut dowm on the plant’s en-
ergy consumption.” ke addad

vuntingo@sph.comsg

Pandemic has sped up digital transformation in firms: Study

éu:—l.qnn Tn

The corpnavirus pandemic has sig-
nificantly accelerated digital trans-
formation in companies, a study
nioted today.

[t found that around 70 per cent of
those polled here and across the
world believe that the crisis stem-
ming from Covid-19 has forced their
business to move much quicker in
adopting online tools. The poll by
Twilio, acloud commumications plat-
form, als=o noted that respondents
expect digital cormmunication strata-
ries to be sped up by an average of
six vears as a resulf of the difficulGes
brought on by the crisis.

Twilic chief customer officer
Glenn Weinstein said- “Ower the last
few months, we've seen years-long
digital trapsformation road maps
compressed into days and weeks in
order to adapt to the new normal as
aresult of Covad-19.

“{Ohar customers in nearly every in-
dustry have had to identify new
ways to communicate with theireus-
tomers and stadeholders - from pa-
tients to students to shoppers and
even employees - essentially
ovemight.”

The study podled 2569 respon-
dents from counfriss such as Auns-
tralia, Framce, (rermany, lkaly, Japan,
Spain and Britain, mchedime 250
here. Half of the respondents wers

directors and the rest vice-presi-
dents and executives.

Most of the participanis azreed
that enzbiing digital commumica-
tiom has been critical in addressing
sis. Almast all companies pollied are
also seeking new ways of enzazing
their customers amd stabeholders as
aresnit.

Meanwhile more than 30 percent
felt harriers to transfomuation — the
nead to seek executive approval the
Leck of a clear sirziegy, reluctance to
replace legacy software, insufficient
budzetsor 3 bk of ome - have heen
broken down amid the pandemic as
firms mowve fa5t to shore ap their op-
ETaiCms.

70%

Percentage of thoss polled here
and arrss the world who believe
that theorisis stemming from
Conad- 19 has forced theirbusinass
i meove masch quicioer in adopting
ondine toods.

30

Percentage of those pofled who
saad the crisis has stimulated an
nCrease in digital transformation
budgets intheimncompanies

Aronmd 80 per cent said the crisis
has even stimulsted an ncrease in
digital transformation bedgets
their companies, while around 90
per cent added that their organisa-
tions are kelyto expand ondine com-
munication channels as the workd re-
opens. One in three companies
started using Ive chat and interac-
thve voice response chanmels for the
first time as a result of the pandemic,

Live chat funcfions, e-mails and
videos were also mcreasinety used
a5 commaumication chanmniels.

When broken down by sectors,
technology, energy and healthears
companies said they were most
Iikely io speed up digital transfor-
mation. Construction and energy

companies saw the greatest accelar-
ation in their digital commumnica-
tion strategy specifically, while
technolopy firms said they were
very likely to expand in this area as
theworld reapens.

The energy, construction and fi-
nance industries added the moest
new dfigital channels during the pan-
demic, such as live chat and video
fomc tiome.

Mr Weinstein said: “Cloud scale,
speed and agility are enablingorgani-
sations to innovate faster than ever,

“We believe the solutions being
bazikt today will be the standard for
digital engagementin thie future,”

suetan@sphoomsg



